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Who Is This Vendor Assessment For? 
NelsonHall’s Software Testing Vendor Assessment for QA Consultants 
(QAC) is a comprehensive assessment of QAC’s advanced automation 
offerings and capabilities designed for: 

 Sourcing managers monitoring the capabilities of existing suppliers of 
IT services and identifying vendor suitability for software testing 
services 

 Vendor marketing, sales and business managers looking to benchmark 
themselves against their peers 

 Financial analysts and investors specializing in the software testing 
sector. 

 

Key Findings & Highlights 
QA Consultants (QAC) is a Toronto, Canada, and Dallas, Texas-based 
testing service pure-play founded in 1994.  

The company initially addressed the Canadian market with a client 
footprint in Ontario. The company expanded to Dallas, TX in 2015, and 
set up another office, in Ottawa, in 2018, and Los Angeles in 2019. 

QAC’s clients include Bank of America, CIBC, TD, Amica, BMO, Fidelity, 
Aviva, Equitable in financial services; Loblaw, Canadian Tire, Supervalu in 
retail; OLG, Cineplex Digital in media and entertainment, Webroot in the 
technology sector, A U.S. Military Branch, U.S. and Canadian utilities, and 
the Canadian public sector.  

QAC highlights it is the largest software testing service pure-play 
operating in North America. QAC has decided to take a service-based 
approach and is investing selectively in IP. 

 

Scope of the Report 
The report provides a comprehensive and objective analysis of QAC’s 
advanced automation service offerings, capabilities, and market and 
financial strength, including: 

 Analysis of the company’s offerings and key service components 

 Revenue estimates 

 Identification of the company’s strategy, emphasis and new 
developments 

 Analysis of the profile of the company’s customer base including the 
company’s targeting strategy and examples of current contracts 

 Analysis of the company’s strengths, weaknesses and outlook. 
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